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Module 03 | Create Effective & Engaging
Content for Your Course

Welcome to Module 03. It is time to create effective and engaging content for your
course. So, let's get started.

In Module Two, remember, we talked about the importance of creating a clear
pathway. And that's where you mapped out your modules and what the milestones
would be. And we talked about how to ensure that it's all logical and making sense.

In this module, we're going to dive into creating that high-quality content, that is a
portion, a significant portion of your well-designed course.

Our goal is to maximize your student’s learning and motivation. So, your high-
quality content is going to be directly related to the goal of the course. And you're
not going to overload your course with irrelevant content, you're going to make
sure that you lay out the key points that the student needs to know to complete
each module. And we want to ensure that this high-quality content is effective and
engaging. So, let's get to it.

How do you create content that is effective? I've got a list here of six aspects, and
we're going to go through them one at a time. And by paying attention to these and
incorporating this into your content, as you're creating it and organizing it, you are
going to be creating effective content.

First thing we need to do is answer these key questions—I call this leveling the
playing field. You want to make sure that everybody is on the same page, so to
speak. We want to make sure that we are all talking about the same thing. How do
you do that? Maybe you need to start with a definition, so that it's very clear what
you're talking about and there's no confusion. Make sure you're explaining what it
is that they will learn. Right? We've got to start there. And you can think of it this
way as well. What is it that your students need to know and understand as they go
through this content piece? | know you're going to have key teaching points, but I'm
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talking here about a very basic What. Be able to clearly articulate What is it
specifically that you're teaching, What is it that you are talking about.

The next key question that must be answered when you're creating effective
content is to be able to explain Why. Why is this information so important? Why is it
so important that you've included it? Why do they need to know this? What are the
consequences of them not knowing it or not mastering it? Conversely, what are the
positive outcomes or the results if they do? Be sure to clarify for them and yourself
why it's important. This is so that they will want to make time to consume the
content and to understand the value behind it.

And then there is the How. An effective course is going to teach you not just what,
meaning you're taking in information about something that you maybe didn't
already know, that's the what. But it teaches you the How so that you can master
this new content. How do they go about learning it? How do they master it? What is
it that they need to practice? How can they do this? Think through how they can
learn and master the what that you're teaching that you've said is so important.

Answering these key questions as you develop your content is going to ensure that
you're creating effective content that your students can use. And that's how they
get the results they desire.

The second thing to consider is to include learning activities. These enhance your
course by creating a connection. It's creating a connection for your students,
between those key points that you're teaching, and the outcomes for that teaching.
You're connecting the learning to their application of it.

You want to be sure that you're designing activities that involve applying what
they're learning directly to their own situation. Help them take in that information
by creating worksheets if you're teaching requires decision-making, what tools do
you have to help them do that. Other examples are brainstorming, mind mapping,
reflection writing, creating something that they have to take action on to practice or
to help them learn something.

I'm creating learning activities for every one of these modules. That is your action
step list at the end of each module, and it is helping you to take what I'm teaching
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and apply it so that you can create your own course. You can do that by modeling
what I'm doing here and create and following through on the learning activities that
will help you create your course step by step.

The next thing to consider to increase the effectiveness of your content is to use
multiple formats, and that means presenting your course in diverse ways. We've
talked about this briefly in Module Two. If your students are able to experience the
content using different senses and skills, as a result, they're more likely to engage
more fully. In practical terms, this means you are going to offer auditory, visual, and
kinesthetic content to supplement what you're teaching in writing or reading mode.

Different people have different preferred ways of consuming information and
having a variety of teaching formats addresses that for your students. Lots of
people listen to audio while they're driving, for example. Other people sit right
down and watch a video, they'll never read something they're going to watch you
talk about it. Others prefer to read, they want to be able to skim, get the nuggets of
information and move on.

Some things that you're teaching require a kinesthetic aspect, a hands-on, a doing
of something. And the example that would capture all four of these would be if you
were creating a course on yoga instruction, you would include a visual, wouldn't
you? You would have a video that would be demonstrating so | could see the exact
pose. You would also have an auditory portion because you would be describing to
me the placement of my foot, my hand, my neck, whatever the case may be.

There might be a reading and writing portion where you would write out the steps
so that if I didn't have the visual handy, | didn't have the video, | could glance at
something on paper. | might even have a visual on paper, a little graphic of a
person on their mat doing the pose. And then the learning activity could be the
kinesthetic piece, right? You're saying do this pose, put yourself in this position and
try it out to get better at it.

Now, I've just given you an example where you could use all four of these core
learning styles. But naturally, | only want you to think about using the formats that
are most appropriate for your course and your ideal audience. Yes, your goal is to
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include variety where possible, but you don't need to overdo it and you certainly
don't need to overthink it.

Simply decide which media formats lend themselves best to what you're teaching.

And above all, remember this, adding variety is recommended but don't
overcomplicate it.

Choose your media with a very specific aim of aiding, supporting your student's
learning. Don't be tempted to add things just because everyone else is doing it, or
you think it will add something to your course. Unnecessary media can just end up
being a distraction for your students.

The fourth thing to include is to make sure that when you're writing the content, or
maybe after the fact, that you are clear, concise, and to-the-point. Sometimes you
need to ask someone else to review what you've written if you're new to creating
content or maybe you're not sure you're reaching your audience.

The way to do this is speak and write clearly, avoid unnecessary jargon. If there is a
trade term that you need to use, well, of course, you're going to use it. But if things
can be explained more simply, please do that.

You want to eliminate redundancy. There's no need to pad out your content by
repeating yourself over and over. Your students are busy, just as you are. Give it to
them simply and concisely. Get to the point and move on.

The third piece of this is to break down complex concepts. Sometimes we are so
used to something especially if you've taught it many times or for a long time. You
may not realize that you need to break it down even further in order for a novice or
someone who's not as experienced as you to really catch on and get that deeper
learning. So, look for the places that might require you to break it down. There's
never any harm in doing this because someone who's already familiar with it can
just skim right past that.

The fifth consideration is to provide examples, stories, and illustrations. You're
going to do this after you've identified your key teaching points. What are your
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main takeaways for a given step or a module, then you go back and look for the
tools or methods that are going to help you get those across to your client. This is
where you share client stories and examples so that someone taking your course
can see very clearly what you mean. Or they might be able to see oh, this is how
someone else handled it that they might have no understanding of prior to that
example you gave them. Maybe it's to help explain or illuminate what the
expectation is for something that you're teaching.

An illustration can give them an understanding through comparison. You can
compare this to that, you can illustrate, you can tell a story. Sometimes using an
analogy, a metaphor helps people get outside their own thinking. And that is what
allows them to have these aha moments and say, Oh, now | realize what you're
talking about. Or now | understand what to do, or what my options are, or Aha, that
gave me ideas to start with.

We're always trying to make things easier for our students. You want your course
participants to feel comfortable in their learning. An image or a photograph works
here as well. Sometimes a picture really is worth a thousand words. So you want to
be thinking about what ways can you illustrate your main points? How can you help
your course participant understand what it is you want them to do? Where can you
use stories, analogies, comparisons, images, and more to enhance your clients
learning and increase their success with your course?

And the last aspect to effective content is very important. And that is to build in
opportunities for accountability. You cannot make someone be held accountable
unless it's actually part of your course. But with this most likely being an online
course that you're creating, | want you to realize that doesn't have to exclude ways
to check in on your students and ways that would allow them to check in with you,
or form partnerships with others.

There are many ways to do this. Email is very easy. You can offer to them to simply
email you if they have a problem. You can offer that they can email you when they
get done with a module. You can put a checkpoint into your course where they
could submit something. If you have an online group or community, it's an
opportunity for them to post for accountability and partnership there.
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So, the last piece is, if we've looked at six things that will help you create effective
content, now, we also want to create content that is engaging. And that simply
means that you're going to include opportunities for immersion and interaction.

Immersion means your students are absorbed in the material. If they're able to
consume it, they want to. And interaction means there are ways for them to
connect with others as well as you, and yes, we have talked about some of these
already. | just want to reiterate them here so that you know that they are part of
making your course engaging.

The first one is multimedia. Now we've talked about using different formats for
conveying information. That's exactly what I'm talking about here. Your course will
be more engaging if you use different media formats.

Another part of having an engaging course is creating these opportunities to
interact with you and others. We just talked about this under accountability.

Another easy way to drive engagement is to include polls, quizzes or surveys in
your course. They're very easy to set up, there's a variety of technology available to
do this for you. There are people who can help you and they will also help you
determine how your students are doing with the course, how they're progressing
through the content, where they're getting stuck if they might be, how they're
feeling about a topic or an activity.

Quizzes can be used to assess their progress or knowledge, and they can be used
to create engagement. If you have an online community where the results are
published, people are more likely to want to participate in that people love to give
their opinions. And it's the same with an online course where they might submit a
survey or take a quiz and then in return, get the results so that they could see how
everyone else answered those questions.

Another powerful method of engagement is to include a live Q & A session where
your students can come, meet with you, ask questions, be there with each other,
get your feedback, if you open it up to others, they could get feedback from them
as well. It's your Q & A, you can provide guidance. This creates a sense of
community, and it offers the chance for students to get unstuck, take their learning
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deeper, maybe even expand into a knowledge mastery that they wouldn't have had
otherwise.

You can also ask a guest speaker or expert to talk to your course participants about
a specific topic, something that might spark conversation and discussion. You can
offer this live or you can have it recorded and include it later as a bonus, or as part
of a module or some portion of your course that isn't unlocked until those certain
milestones is reached. There are lots of options here. But again, this can encourage
them to engage in the content.

The bottom line is this, interaction and engagement have a very powerful effect on
learning. Students learn more effectively and feel more motivated when they're
engaged with a course and its contents. And that's what you want to do in this
module.

So here we are, this is your learning activity. It is time for you to take action.

Here's what | want you to do. | want you to review your course content and create
one learning activity for each module in your course outline. And then for each
module, | want you to identify the methods you're going to use to make your
content more effective and engaging.

This is just a draft at this point, nothing is set in stone. So, if you're looking at the
workbook that I've given you, you'll see | have lots of blank lines there. Go ahead
and brainstorm. Put down whatever you can think of. Because | want you to make
notes, | want you to write down for each module where you're going to use each of
the methods that you just identified for making your content effective and engaging.

It's three parts. Find at least one learning activity for each module. And then | want
you to look at all the different ways that you can make your content effective and
engaging and choose some of those and then write them down for each module.
Does this module lend itself to using this format, or adding this or doing it this way?
Write those things down so that you have your ideas drafted for each module.
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Once again, | am here for you. Please, do not stay stuck on this module. If you need
help, reach out to me. You are always welcome to email me. Don't watch this and
move on.

You will never create your online course if you just keep watching and listening and
not taking action.

Do this.

I've done my best to break this down into small steps that you can take that will
move you forward. That's all you need to do one small step at a time.

Go and enjoy taking action for this module. And I'll see you in the next module.
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